I-MASTER FOOD VOLUNTEERS

COMMON MEASURES FOR EVALUATING AND COMMUNICATING EXTENSION’S IMPACT
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Below are some statements. For each statement, please
mark the one answer to show what is true for you.

N\

‘ Purchase fresh produce demonstrated today

\

Eat at least 4% cups of fruits and vegetables daily

|
‘ Work to increase how many fruits and vegetables | eat and drink

/
‘ Prepare more meals at home
/




Possible responses

s Did before the program

e Otarted since the program

e Plan to do within the month

— Noplans

a Does not apply to me




Purchased produce demonstrated that day

= 49.5% were making the
purchase already

= 31% started purchasing the
produce that day

= 11.7% plan to do so within
the month

N=119




Eating at least 4%™* cups fruits and
vegetables each day

= 40.3% were already
consuming at this level

= 20.1% started because of the
Extension program

= 25.2% plan to do so within
the month

*USDA Meal Pattern, 2,000 calories

N=119




Working to increase fruits and vegetables

= 40.3% were already doing this

= 33% started because of the
Extension program

= 25.2% plan to do so within
the month

N=119




Preparing more meals at home

= 49.5% were already doing this

= 33% started because of the
Extension program

= 15.1% plan to do so within
the month

N=119




What we learned

= Consumers like short surveys

= |t was quick and easy to administer




What we learned

= |t was quick and easy to administer on
a tablet

= Using smartphones was more
problematic

= Need a QR code to access faster




What we learned

* Food demonstrations
drew consumers in

= |[nexpensive incentives
also attracted consumers
= Reusable grocery bags
= VVegetable peelers
= Colanders
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